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Content of presentation

• Practical training in training companies

• Accreditation of training companies

• Coaching and monitoring the quality 

• Matching the demand for work placement 

• National databank of training companies
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Practical training

In company practice training is an essential and 

substantial part of secondary vocational education 

and training

• Apprentices 60 – 80 %

• “Full-time” students 20 – 60 %

(average 25-30%)
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Basic structure

4

Accreditation of companies

and

pedagogical guidance

are formally seperated (NL)
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Basic structure

Kenwerk – Aequor (CoE)

Accredited firms

pr.training 

agreement

Student College

ped.guidance

5



6

Quality assurance, management & control

6

responsibility

• Accreditation by audit CoE

• Training of company trainers / 

coaches CoE / sch

• Matching students – companies CoE / sch

• Guidance by school teachers Sch

• Examination / assessment Sch

The schools are responsible for the quality of the diploma
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Companies < > training providers/schools

Companies

• Economic targets

• Company production 
process

• Committed to company 
interests 

Create win-win 
solutions !

Schools / training inst.

• Pedagogic goals

• Training process

• Committed to student –

development interests
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Added value for companies

• New knowledge

• Activated “embedded knowledge”

• Company and workers learn too

• Recognition and appreciation (internal/external)

• Better positioned at the labour market

• Saving recruitment costs

• Seasonal helping hands

• Special assignments done by the students
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Quality mirror
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Companies can develop into 

“investors in people”

“Investor in People”
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Accreditation of training companies

Consultants visit the companies: 

• Accreditation audit
– Basic criteria

– Content

• Regular visit (once a year)

• In case of problems
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Quality criteria

• motivation

• guidance: is there a mentor / coach ? 
(is he certified a mentor coach?) 

• learning possibilities: what can the student 

learn?

• good learning environment

(authentic, safe, enough time, etc.) 

• coöperation between training company and 

school
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Coaching and monitoring the quality

• Regular visit once a year

– quality check

– experiences

– available tools

– etc.

• Visit in case of problems
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Coaching and monitoring the quality (2)

Individual company

• Advising

• Tools

• Quality mirror

Population of companies

• Selection

• Less but better training 

companies and learning 

placements
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Quality: planned learning process

• Intake-interview

• Determination of common goals (student, 
school, company)

• Decisions about activities and planning

• Organising of conditions and means

• Guiding, coaching, reflection

• Judging and examination

• Evaluation of the process
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Matching the demand

• What does the student need to learn?
(match content – vacancies)

• Recruit training companies for target groups
(for example: pre-vocational training students, 
students   who need extra guidance)
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National databank
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National databank
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International accreditation

Certicom 

www.hoteltrainees.com
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International accreditation
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Centres of expertise

www.aequor.nl www.kenwerk.nl

http://www.aequor.nl/
http://www.kenwerk.nl/

